
A lot has happened since the July release of the Science Advisory
Committee on Nutrition (SACN) report on carbohydrates. In
summary: the report stated that naturally occurring carbs such
as sugars, starches and pectins found in fruit and vegetables
were good food, while added sugars in pop drinks, candy and
processed foods were substantially responsible for many of the
chronic illnesses that now plague our society. While not exactly
breaking news, this report carried a lot of credibility. 

A very swift response came from the Action on Sugar group
in which it declared their earlier position that bread was bad for
you ‘we acknowledge that was not accurate... and certainly
unfortunate.’ Turning a lemon into lemonade, Action on Sugar
then went on to hammer Coca-Cola, Kellogg, Heinz ketchup...
and what have you. Meanwhile The Federation of Bakers was
quick to emphasize ‘the significant contribution bread makes to
a healthy diet.’

Carbs are a political and corporate football game where the
stakes are very high. A scientific or political diatribe against one
product or one multinational is a marketing opportunity for
another. If Coca-Cola and Kellogg have taken a hit over their
most profitable lines, the food science industry has constructed
a shelf for their new pet: ‘fortified bread’. Based on the simple
principle that if a sanctioned product is good for you, then an
improvement can only be better, coming soon to a bakery near
you: ‘veggie bread’. 

Multi-grain and fruit breads have been around for a long
time, so how about a Yellow Pepper loaf, or carrot pita? It's
functional food time again folks: fortified milk drinks are on the
shelf and joining them will be a whole new generation of the not-
so-ubiquitous loaf. For your health and their profit, Western
Bakeries and Canada Bread have created ‘breaducation’ to slip
more veggies onto your plate. Blending vegetable flour into the
basic wheat flour dough is one way, or as they now do in
Germany, slip in a few added fish or yeast extracted proteins.
Simply making a veggie sandwich is surely another. 

Danisco (a wholly owned subsidiary of Du Pont) is one of the
world's leading commercial suppliers of processed food
additives, and immediately following the SACNreport, released
a new trade promotion for their dietary fiber additives. In their

words: ‘this represents real opportunities within a growing food,
beverage and diet supplements market.’ The promotion goes on
to describe ‘how to create a stronger consumer appeal when
marketing fiber-enhanced products.’ Think of the cash flow
when that $3 ‘enhanced’ loaf will soon set you back $5 to $8? 

About 20 years ago, I recall reading a study done on behalf
of the tobacco industry that claimed smoking reduced health
cost because the high mortality rate from smoking caused
premature deaths and thus reduced the burden on the health
care system. Cynicism aside, one wonders where all these lives
and savings would go? 

Now, gentle reader, if you think this is just a profit race, that
is only half the picture. Co-incidentally, yet another meta-
anaylsis of 16 studies of 800,000 people, this time from the
Harvard School of Public Health in Boston, categorically states
that premature deaths [from eating processed food] were
‘reduced by 5% for every portion of fruit or vegetables consumed
every day,’ which ‘plateaued at around five servings per day.’
That's a 25% reduction in mortality! And this has led the UK
Public Health Authority to suggest that ‘if fruit and vegetables
were marketed like pharmaceutical drugs we would reduce
deaths by 25% and make millions!’ This is not Alice in
Wonderland, this is the government speaking and the
multinationals responding. 

What else is new? You and I are getting older. I, for one, pack
a gold card which is worth less now than earlier this year. So we
too are a prime target for a potential profit. Quote: ‘By 2018, 10%
of the global population will be over the age of 65 … food
businesses should invest in functional ingredients in order to
successfully benefit from the aging population.’ Viagra enhanced
ice cream is not a joke, neither is calcium-enriched geriatric
bread, omega-3 fat and vitamin-laced chocolates. 

In short, additive-mania concerns every item of processed
food we buy. A  brief caveat is: if it is not a raw plant, don’t eat it.
If it is not certified organic, don't eat it. 

Having to ask, ‘Is this safe and good for my grandchildren?’
is tragic. At this rate, the post-modern career of choice will be a
paleolithic hunter/gatherer.

It is a belated truism to suggest the world is changing, for
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better and for worse, and the food industry is right up there with
social media and pharmaceuticals. But we do have choice. 

Here in the Salish Sea and for those with the skill and desire,
we can grow much of our own food—or buy it locally grown.
Many people do not have that choice but in the middle of a hot
summer, fresh grilled veggies, some corn or a piece of fish and
sun ripened fruit is still the best tasting meal anywhere on the
planet.   0
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