
T
he use and abuse of oil is getting a lot of attention these
days as the new reality is finally hitting (and hurting)
lifestyles thitherto assumed to be insulated from the

vagaries of the outside world. 
It starts at the gas pump, ricochets off ferry fares and freight,

and lands at the grocery store and building centre. The cost of
living is inching closer to real costs. SUVs are an easy target for
crass consumerism and an arrogant auto industry, but before
we cast the first tomato, we might want to examine our
kitchens and eating habits. 

Several estimates suggest that the food industry uses about
31% of the total non-renewable energy on the planet. In fact,
the beef industry alone uses more oil than all private transport
combined, and that includes SUVs. Reducing oil consumption,
saving the planet, and learning to live well with what we have,
begins at home.    

There is an interesting thesis going the rounds that begins
something like this…. Some years ago, the culture that we share
made the decision to concentrate food production and
distribution into a relatively small group of farmers and
manufacturers that in turn are located in a very limited number
of manufacturing and growing areas. This system is premised
on the concept of a global economy and the free flow of goods
and money that is in turn controlled by a very small group of
people. 

However, by simply choosing to obtain food and other
goods locally we can bypass this larger global hegemony. By
exercising control over what we eat, we will redefine how we
live as families and as communities, and how we practice
democracy. 

Thus, our food choices determine both the health of our
children and the extent of control we are prepared to exercise
or abdicate. In short, democracy begins with dinner.

Wishful Thinking or Practical Advice
Perhaps this sounds too much like wishful thinking, but there is
no doubt that the exercise of real choice begins with the most
important aspect of living—we are what we eat. Buying local
implies getting to know the land and the people that work it,
what it will produce, and what you are prepared to pay. 

With effort, planning, and perhaps a greenhouse or two,
there is no doubt that this region can be self-sufficient very
quickly. But that does mean changing expectations, no more
January grapes, unless grapes are included in that select list of
exceptions that we consider it okay to trade for. 

Growing your own, buying organically (or, as I prefer to say,
traditionally) grown produce is a start. Buying in season is
another, and buying local is better yet. This way we bypass the
petro-chemical companies, the large distributors, and the
corporate owned mega-farms in tropical countries. A locally
grown apple is not simply just another apple, it is an
independent, oil- and chemical-free, fair-trade, pollution-free,
low-energy, agent of your community that recycles the dollar
you paid three or four-fold before it gets siphoned out into the
global vacuum. 

Brian Crumblehulme is a member of the Islands Sustainability
Initiative (ISUNI) based on Mayne Island which is creating a
book, containing this broad series of articles published in
Island Tides. Readers are encouraged to respond both on and
off Island Tides’ pages. 0
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